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2020 in Review – What We Set Out To Do

EMPOWER
Activate outcomes in 

participation and asset retention

New Digital Enrollment
Nearing Retirement
Employer Newsletter

ENGAGE
Transform Delivery through 

refreshed creative and digital content

Website & Digital Communications 
have high levels of engagement

69% of Participants have Email Address On File

EDUCATE
Employer Education Program

Introduce new tools and resources to participants

Launch of Employer 
Education Webpage

https://ncplans.retirepru.com/employer.html
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2020 in Review – Where we are Now

Average Monthly 
Mobile Visitors*

7,626
Average Monthly 
Desktop Visitors*

22,397
TOTAL UNIQUE 

VISITORS

233,437
Average Session

(minutes & seconds)

7.40

• Exceeding Stretch Goals • Invested in Technology Enhancements

*Unique visitors: unduplicated visitors during 
each month as identified by IP Address.

Average Session went up 
over 5 minutes per user
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2020 in Review – Where we are Now

• Nearing Retirement Engagement Success
97% Open Rate – consistent over the last 4 years
40% Click Through to Cost Comparison Documents

Leveraging Technology for
Enrollments, Retirement Readiness and Nearing 

Retirement

Virtual Group & One-on-One
Webinars

Animations
Employer Education Project Webpage
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• National Retirement Security Week turned Month

Dedicated Webpage, Social Media Campaign, Retirement Webinars

Launch of Roadmap to Retirement – 1600 registrants over two events 
in one day

Increase in actions, overall reach and post engagements on social 
media

Launch of the NEW Digital Enrollment Experience 
(coinciding with Open Enrollment & National Retirement Security Week)

Rolled Out the 24 | 7 | 365 communication campaign

Treasurer Folwell, 
the Supplemental Retirement 
Board of Trustees & staff 
are recognized with the Leadership 
Award for Plan Design & Administration 
for the Importance of Employer 
Contributions.

https://www.nagdca.org/wp‐
content/uploads/vfb/2020/05/NAGDCA‐NC‐Employer‐
Contributions‐Plan‐Design‐Administration‐FINAL‐
5.1.20‐RS_BR_RE486_01.pdf

Congratulations

2020 in Review -
Where we are Now
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https://ncplans.retirepru.com/enrollment.html

Pre OE 4.5 weeks 9/11‐10/14 OE 2 weeks 10/15‐31

Page Views 3,274 14,724

Unique Visitors 2,270 11,425

Forms Downloaded  860 (26% of page views) 3,376 (23% of page views)

Animation Views 212 1,004

Pre OE 4.5 weeks 9/11‐10/14 OE 2 weeks 10/15‐31
1. Getting Started                        51 views/ 24% 1. MRS                                         342 views/ 34%
2. How Much Should I Save       50 views/ 23% 2. How Much Should I Save     255 view/ 25%
3. MRS                                           45 views/ 21% 3. Getting Started                      183 views/ 18%
4. Selecting Investments            38 views/ 18% 4. Selecting Investments          160 views/ 16%
5. Five Key Reasons to Save      28 views/ 13% 5. Five Key Reasons to Save       64 views/ 6%

Animations

• NEW Digital Enrollment Experience

Launched on September 11, 2020

Open Enrollment Campaign October 15 – 31, 2020

2020 in Review – Where we are Now
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2021 - Goals

Increase effectiveness of communications’ and availability 24 | 7 | 365

Increase Plan adoptions and employee participation

Increase asset retention

Increase savings contributions
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On the Move to 2021 - Goals

ENGAGE
Continue to transform Delivery through 
refreshed creative and digital content

EDUCATE
Employer Education Program

Introduce new tools and resources to participants

EMPOWER
Activate outcomes in 

participation and asset retention

Employer Education 
& Engagement

Encourage Ongoing Asset 
Growth & Retention

Start Earlier with Nearing 
Retirement Messaging

Refresh Messaging
& Channels

Online Enrollment for 
All Future Participants

Virtual
One‐On‐One
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Questions
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Thank you
Christy Farrelly
Communications Manager, Retirement Systems Division

Christy.Farrelly@nctreasurer.com

919.814.3830

3200 Atlantic Avenue
Raleigh, NC 27604
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Appendix – Social Media
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Appendix – Before & After

Refreshing the Signature Newsletter Layout and Content

• Simplified and refreshed layout

• Messaging is presented in a way that speaks to the large 
variety of participants

• Topics are current and relevant

before after


